1
Running head: STRATEGIC COMMUNICATION
4
Strategic Communication 





Expanding the Scope of Strategic Communication
Name:
Course:
Instructor:
Institution:
Date:


	Expanding the Scope of Strategic Communication
The authors aimed at contributing to the discussion concerning the current position and the future directions of strategic communication, by looking into the past and offering some proposals and a vision of how to develop and advance the field further. The term strategic communication has been defined as the study of how organizations use communication in order to achieve their results (Mats et al, 2018).
 The fundamental idea of strategic communication is inclusive and aim at creating a unifying framework that integrates public relations, organizational communications, marketing communication and other areas. Research in strategic communication has mostly focused on communication professionals working in communication department or agencies as primary agents of communication. However, this reflects a limited comprehension of organizations. The article addresses the need to focus not only on communicators, but also on managers and co-workers as key actors when trying to understand and theorize the practice of strategic management (Mats et al, 2018).
The authors emphasize the importance of a communication perspective on organizations, and specifically proclaim the use of communicative constitution of organizations’ perspective. They reflect upon the use of strategy and criticize the modernist use of strategy in much current research. There is a strong focus on managers and coworkers and their communication, in line with the shift from bureaucratic to post bureaucratic organizations, which involves a move from organizations based on hierarchies, rules and close supervision to organizations built on loosely structured networks, management by values and visions, self-directed teamwork, and horizontal communication (Mats et al, 2018).

The notion of communication as constitutive is mentioned in the article but is not developed further. Nevertheless, the conception of communication as the key factor in constituting and maintaining organizations is constant with the holistic, integrated approach of strategic communication. There is definitely a need to integrate a greater variety of disciplines than hitherto, in order to develop the field further and gain more deep knowledge of a complex phenomenon (Mats et al, 2018). 
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